
B E S T  F E AT U R E  A R T I C L E

Certificate and $2,000

“Is Your Marketing Stuck 
Inside the Box?”

MARK BEESE • ANN LEE GIBSON • 
DIANE E. HAMLIN • PHYLLIS WEISS

HASEROT • LINDA HAZELTON • 
NIKKI A. ROVITO • SALLY J. SCHMIDT • 

BOB WEISS • MILTON W. ZWICKER

MARCH 2006

B E S T  C O L U M N
Certificate and Commemorative Gift

“The New Generation 
of Lawyers: Planting the 

Marketing Seed”
SALLY J. SCHMIDT

DECEMBER 2005

A N N O U N C I N G  T H E  2 0 0 5 - 2 0 0 6  A W A R D  W I N N E R S

S I LV E R  F E AT U R E  A R T I C L E
Certificate and $500

“‘First, Let’s Sell All the
Lawyers’: A Personal View of

Legal Marketing’s Long,
Strange Journey”

ROSS FISHMAN

OCTOBER/NOVEMBER 2005

Edge International is pleased to announce the winners of the 2005-2006 Edge Awards for the best 
articles published in Law Practice magazine. The awards commend outstanding written works most likely to 
have a practical influence in shaping the actions lawyers take to manage their practices. All votes were cast 

and winners chosen by the 2005-2006 Edge Award  Article Review Board.

2 0 0 5 - 2 0 0 6  A R T I C L E  R E V I E W B O A R D

Peter K. Fagen, Partner, Lozano Smith, Vista, CA 3 Samuel M. Maruca, Managing Partner, Miller Chevalier Chartered,

Washington, DC 3 Daniel R. Mackesey, Office Managing Partner, Womble Carlyle Sandridge & Rice, Vienna, VA 3 

William L. Meyer, Partner, Smith, Gambrell & Russell, Atlanta, GA 3 Stuart M. Pape, Managing Partner, Patton Boggs,

Washington, DC 3 Gail W. Ruopp, Executive Director, Flaster/Greenberg, Cherry Hill, NJ 3 

Stewart D. Saxe, Partner, Baker & McKenzie, Toronto, ON

The EDGE Award is sponsored by Edge International, an international management consultancy (www.edge.ai),

working in cooperation with the Editorial Advisory Board of Law Practice magazine. To be considered for the 

2006-2007 Edge Award, submit articles for publication to lpm-articles@abanet.org.
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